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LATEST CENSUS DATA UNDERPINS POPULARITY 
OF ONLINE MARKETING AND ADVERTISING SERVICE 

 
MapData Sciences Pty Limited announces the latest version of the online marketing 
and advertising system Tactician Online Australia which includes data on Australian 
roads and Census data on Internet usage and day and night time population statistics. 
 
Customers in the franchise, fast moving consumer goods, finance, manufacturing and 
distribution sectors use the Internet based computer service to plan the location of 
new stores, manage sales territories and develop targeted media strategies. 
 
Since its launch in Australia last year organisations like Subway, Shopsmart and 
Sureslim have committed to ongoing use of the service.  

Shopsmart, a national customer rewards program being developed by Adelaide 
company Galaxy Rewards Pty Ltd, began using Tactician Online in late 2006.  

General Manager David Floyd said “Tactician allows us to easily map all of Australia 
into 20 territories and smaller postcode or Census district sales areas for a 
comprehensive demographic picture of each area. As the rollout of our program 
proceeds we can easily perform numerous ‘what if’ scenarios. 
 
“Tactician’s Power Reports are a key tool in marketing our CRM and rewards 
program. The combination of printed maps and comprehensive business and Census 
data makes it easy to present to prospective investors, operators and sales people 
alike.”  
 
Recouping the investment in Tactician in the first month, he said the user-friendly and 
intuitive system will play a significant ongoing role for Shopsmart by providing site-
specific business and marketing data to member merchants. 
 
The annual fee for the hosted service puts Tactician Online Australia within the reach 
of a growing number of even small organisations.  
 
MDS managing director Laurie Edwards said Australia has a census once every five 
years and given factors such as internal migration, ageing, economic shifts, 
immigration markets and regional asset price changes, updated data is essential to 
good decision-making.  
 
“By incorporating the latest Census data into what is a highly innovative, web-based 
geo-marketing system, we equip marketing and sales organisations with the most 
effective way to zero in on key retail markets, improve territory alignments and make 
the best of target media-buying,” Mr. Edwards said. 
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Those wanting to use the service simply access it via the Internet. The required 
software and data remain on secure servers at MapData Sciences, overcoming the 
need for users to license the software or acquire new or special hardware to run the 
application 
In a matter of minutes, Tactician Online Australia leads the user through the 
development and use of quite powerful marketing and planning applications. This 
contrasts dramatically with the typically long learning curve and high costs associated 
with competitive solutions. 
 
Tactician Corporation founder and managing director Tony Buxton said: “The online 
service is a set of strategic market planning tools which equip companies with the 
power and scope to manage markets more easily at a low entry level investment in 
dollars and, more importantly time. Our clients use these new capabilities to separate 
themselves from their competitors.” 
 
Tactician Corporation, whose R&D facility is located in Sydney, has developed a 
significant base of customers which have licensed the software for in-house use in the 
US, UK, Japan, Brazil, Canada and Australia.  
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